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Startups to the Rescue as Fakes Return to Bite Luxury Cos

Firms like Luxepolis, Confidential Couture & Bluestone are using innovative technigues like RFID tech, seals & visual checks
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Mehra, cofounder of Con-
fidential Couture, which brings
sellers and buyers of pre-owned

luxury produets ona common
platform and eurrently sells 70
products on average ever month.
Arvind Singhal, chief operating
officer of jewellery portal Bluesto-
ne said, “Inour business returns
areaslowas 6% and our logistics
partner is asked todo a visual
check before taking
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Solutions for business-to-busi-
ness returns follow a different
modeland are easier to carry out
than consumer-to-business, sald
Sujoy Guha, CEQ of Critical.og,
which carriesout transportof
critical logistics soluthons for
high-value goods and eritical
spares among others.

“For business-to-business re-
turns, as in the case of Fossil
watches, for which wecarry out
retuarns from multi-brand-outlets,
wesort the products based on
maodel number and also take down
thedetailsof damages, if any.
However, CZB is tricky as what is
Insidethe produect is difficult to

ascertaln by the logisties partner,”

saidGuha.

Managing returns ean be a major

factor in sealing up the online
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Thereare pincodes, loca-
litiesand customers who
are blacklisted by com-
paniesbasedontheir

returns history

luxury business, said Harish HV,
partner-Indialeadershipteam at
Grant Thornton. “Thereare pinco-
des, localities and customers who
areblacklisted by companies
based on their returns history.
Mostof the online businesses
factor in the costof returns in
thelr business model, and in case
of high-value items it can cost the
company more,” he sald.
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as States Erect Entry Tax Barrier

After Uttarakhand,

Bihar & Assam, many
more states planning
levy on ecomm goods

SurabhiL.Agarwal
@timesgraup.com

New Delhi: Ecommerecs players
are crying foul as several states
startimposing entry ax on gomds
purchased online, which the in-
dustry alleges ks ‘discriminatory’
and even ‘unconstitutional’,

Uttarakhand, Bihar and Assam
have already imposed an entry
tax-—atax states nposeon goods
coming in from another state —
on pgoods purchased online, Al-
muost half-a-dozen otherstates, in-
cluding Gujarat, Madhva Pra-
desh and Rajasthan, ave conside
ring asimilar levy,

Ecommerce companies have al-
leged that thislevy, which is impo-
sed on the courier agent delive-
ring the goods, leads tosubstanti-
al increase inpricesof goods sald
onlinesince it amounts to double
taxation, amd said they are mul-
ling judicial remedy individually
aswell ascollectively

An industry official said entry
tax is erroneously being applied
on ecommerce irms and that sta-
tes were looking for easy wayvs of
garnering revenies even as the go-
odls & services tax (GST) B8 being
delayed, “The decision o impose
such alevy withoutanyostensible
Justification seems not to be dei
ven by clean hands, The govern-
ments seem tobe catering to vario-
us vetail lobbies, which failed to
stop ecommerce otherwise,” the
officialsakl, seekinganonymity
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Sudhanshu Gupta, wice-
president  (business) at
Paytm, said, “What's the
point of the entire ‘Make in
India’ if you can't sell with-
out barriers to all the people
inIndia?"

He said these kind of levies
act as a major deterrent for
sellers from different parts
of the couniry who have
been traditionally supply-
ing to showrooms in the
state and are now selling di-
rectly to consumers.

Subho Ray, presidentof the
Internet & Mobile Associ-
ation of India, said, “The
practice smacks of some
kind of predatory tax re-
gime which is being promot-
ed by some states.”

ET had reported on Mon-
day that Flipkart has sued
Uttarakhand for its decision
to impose a 10% entry tax on
goods purchased through
ECOMIMETrce,

The country’s top etailer
which called the levy “dis-
criminatory”, has filed the
writ through its in-house lo-
gistics arm Ekart Logistics
in the high court of Uttarak-
hand in Nainital. The mat-
ter is likely to be heard later
this week. Goldman Sachs
hasprojected thatIndia’son-
line retailing market, which
is already one of the largest
in the world, will expand to
260 billion in 2020 from §23
billion in 2016.

Over the past month or so,
ENtry tax on econmerce pur-
chases found mention in the
Budget speeches of Gujarat,
Madhya Pradesh and Rajas-
than, Madhva Pradesh Fi-
nance Minister Jayant Ma-
laiya in his Budget speech
said the government wishes
to impose an entry tax of 6%
on goods purchased online

to compensate for the loss
due to ecommerce. It is esti-
mated that 20-30% of the
state’s commerce has shift-
edonline.

Similarly, Gujarat Finance
Minister Saurabh Patel pro-
posed a levy on ecommerce
transactions where goods
aresourced fromoutside the
state. “Trade of dealers of
the state is affected adverse-
ly as also the state suffers
loss of tax revenue due to
sale of goods through sup-
plies in the state from out-
side the state under ecom-
merce transactions. By cap-
turingsuch transactionsun-
der the entry tax, thedealers
of the state would get level
playing field,” he said in his
Budget speech.

Gujarat is expected to gar-
ner around Rs 30 crore in
revenues fromthetax.

Rajasthan has proposed to
impose 5.5% entry tax while
Uttar Pradesh is also likely
to impose 5% additional tax
on goods sold by ecommerce
companies in the state.

The ecommerce industry
official quoted earlier said:
"This 15 unconstitutional.
There is ineguity in taxing
ECOMMETTE transactions
since the levy isnot imposed
on buying the same thing in
astore.”



